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TRAFFIQ® provides direct access to our partner, Advantage® and their ad industry-leading billing system.

With a single click, agencies can export a file that details cost data for an entire campaign and import the file
directly into Advantage. This dramatically reduces the time it takes to process media buys and invoices-and
eliminates errors of manual data entry. TRAFFIQ users registered as an Agency have the option to exportitheir
clients’ campaign data into the Advantage billing system. Follow these steps for set up:

Step 1

After |Ogging—in, g0 to the Clients Campaigns Search Ads Reports (
“Account” tab at the top of

What's New

th

the page (6" tab). Manage account
Click the “Account” tab and o .
go to the drop down menu | My Account ( Select Action ) roo | Agency (Edit Agency Details oo
beneath the ”Agency” tab. Name: Danea Williams Agency Name: Market Maker Interactive
Select Edlt A enc Details UserName: mmiagency Address: 390 Park Avenue South 7th Floor

g y Email: dwilllams@mmi-agency.com Eﬁ:;l’osﬂé‘:s:fi(:"rzrllghﬁ
from the drop down menu Phone: 7927922 Phone: 212.792-7922
and click Go. At the bottom of Extenslon: 8463 Extension: 6568
the Agency Information form Notification Preference: E-mall & TRAFFIQ Inbox Fax: 212-792-2283

’ Newsletter Subscription: No Website: hitp:/AwWww.mmi-agency.com

check the box to enable
Advantage Integration.

Advantage Integration: Disabled

Clients Campaigns Search Ads Reports .—ﬁ... . What's New

Edit agency

-

‘ Agency Information ] ‘ Agency Information: Help

Agency Name : *

‘ Market Maker Interactive Enter the information you would like TRAFFIQ to keep on file for your

agency. Besides your agency's name, this information is not visible

|
Contact Address 1:* ‘390 Park Avenue South | }g;r}glﬁg}ﬁ]r;ﬁ::ﬁiersorpubHsnerS,and can be distinct from your
Contact Address 2 : ‘ 7th Floor | Advantage Integration: Check this box if your agency uses

Advantage to handle client billing. Doing so will enable you to easily

City/Region : * \New Yark | E\TmFF\Qmmpa\gns in to Advantage. Learn more about this
State/Province : [-New York 2]
ZipiPostal Code : * [10016 |
Country : * [ United States of America [
Phone Number : * [212-T82-7922 | Ext:[e568 |
Fax Number: [212-792-2293 |
URL:* [ ntpuiwww.mmi-agency.com |

E Enable Advantage Integration




TREAFFIL

DIGITAL MEDIA. SMARTER.

Step 2

GUIDE TO USING ADVANTAGE

Now you can add your

Clients Campaigns Search

Ads What's New

Reports

Advantage Client ID to your
TRAFFIQ clients. Click on the
“Account” tab again. At the
bottom of your account
dashboard, find the client you
wish to manage and select Edit
Client Details from the drop
down menu, and then click Go.
On the Edit Client page, enter
your six (6) digit code you use in
the Advantage system to
identify your clients.

NOTE: You can enter this code
when setting up new clients

in TRAFFIQ.

Step 3

Edit client

Client Information

Client Name: * | |

14 of 32 characters

Advantage Client ID: | |

Cllent Logo: |(Chm;e Flln) no file selected |

@ Publish this client's name on all campaigns and RFPs visible to publishers

>,

—

| Client Information: Help

Client Name: A short, descriptive name for your client. The name
should be detalled enough to find this client for organizational and
reporting purposes.

Advantage Client ID: Enter the six digit code you use in the
Advantage system to identify your clients. Doing so will enable you
to easlly export this client's campaign data for use in Advantage

Client Logo: Upload your client's logo. This file should be no larger
than 10 MB.

Client Visibility: You have the option to include your client's name
and logo on campaigns and RFPs that publishers can see in
TRAFFIQ. If you would like your client to remain private, do not check
this box,

Add the Campaign, Division,

Product, and Sales Class codes
to your TRAFFIQ campaigns.
Click on the “Campaign” tab.

In the table at the bottom of (

the page, find the campaign
you wish to add codes to, and
click on the campaign’s name.
In the “Campaign Summary”
section, click on the link to Edit
Campaign. In the “Advantage
Information” section, enter
Campaign, Division, Product,
and Sales Class codes you use
in Advantage to identify your
campaigns. NOTE: You can
enter these codes when setting

up new campaigns. ‘

Campaign End: *

o (@
[z

Response Deadline: *

Background and Campaign Goals: * | Qur Branding effort will be geo-targeted to
Northern GA, DE, FL, NH & RI. Please enter
each market as a separate line item within one
offer package, with the buget allocated evenly,
this will allow us to track the

4453 characters remaining

() Post a public RFP for this campaign

Clients [l' '“'-' ",--i-'—. Search Ads Reports Account What's New
Manage Campaigns = New Campaign & RFP
Edit your campaign
~ p
Campaign Information ‘ | Campaign Information: Help
] Copy from an existing campalgn Copy from an exlsting campalgn: If you have already created a
campaign that can be used as the basis for this new campaign, use
Name your Gampaign: * |Testcampaign this feature. You can then edit the campaign details as necessary.
90 characters remaining Name your campalign: Enter a short, descriptive name for your
campaign.
Campaign Start: * 17312010 m
Campalgn Start: Enter the expected start date of your campaign
Campaign Duration: * | — i

Campaign duration: Enter the expected duration of your campaign.

Response Deadline: Set a deadline for publishers to respond to
you with offers. TRAFFIQ recommends that you set this deadline at
least 5 business days before your campalgn start date. This will
allow you time to negotiate with publishers.

Background and Campaign Goals: Enter the details about your
campaign and campaign goals. These will be shown to publishers
as they browse through RFPs in our system — giving them a better
understanding of your objectives.

Searchable campaign: This will create an electronic RFP of your
campaign for all publishers to view. Please note that your “Total
Budget” values will not be included in the RFP.

Advantage Information

compe —
Division: I:|
Product: l:l
Sales Class:

~,

[ Advantage Information: Help

These four codes, which should be accessible from your Advantage
account, allow TRAFFIQ to export this campaign's data in the
correct format for your Advantage account,
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Step 4

Export Campaign CSV. Click on ierts | CEE Ade Report Account | [ wha

————

the ”Campalgn" tab' In the Manage Campaigns ~ New Campaign & RFP
< Back To Manaqge Campaigns

table at the bottom of the page, campaign Details: Test Campaign
find the campaign you wish to

dd cod ik onthe | e [ T ot | iy | e | o
a codes to and click on the ‘otal Budge! otal Allocate ‘otal Negotiating otal Spen udget Remaining
. . . . ‘ < Ty ' N - = |
campaign name. This will link Campaign Summary (Edit) ‘ ‘ Campaign Performance | | Internal Campaign Notes
yOU tO the "Ca m pa |gn Deta i|S" Status: Active (Archive) m [ IMPs B‘ | Performance to Da | ¢i
“« . Campaign Dates: 02/07/10 - 03/06/10 Ltehave m[esf e “}Shca”'pa o icrhwu'ste fiof
‘ other co-workers.These are not shown to any
pagE. On the Campa|gn Public RFP- Not Posted publisher or any advertisers. !

Details” page, select the EXport  responsepeadine: ~ RFP Ended

to Adva ntage Opt‘ion from the R ggﬁgiﬁ?;ﬁﬁ:ﬁlng » ADD NOTE
wimore

drop down menu at the bottom  gender No Preference

“ H ” Age Range: 256-34, 35-54 .
Of the Campalgn Summary Income $75k - 5100k, $100k- |7
section. This will export a Csv (Selectaction  13) boo T —

H. H Select A

containing all campaign data. T —

Export 1o Advantage rian/Negotiate Trafficking/Flight Optimize/Billing

The CSV can then be imported N e
into your Advantage account.




